﻿ sFinseamnaCSBOEVMQFOUSVPDPNQBOJF Casandra PETRAs Student masterand Facultatea de stiinte Economice si Administrare a Afacerilor, Timisoara, Romania Abstract Lucrarea prezinta importanta pe care brandul o are intr-o companie, etapele ce trebuie indeplinite pentru a realiza un brand corect s i de succes, precum si o exemplificare a acestora Sunt evidentiate scopul pentru care o companie ii doreste si investeste intr-un brand, elementele de succes pe care acesta trebuie sa le aiba, precum si elaborarea unei strategii corecte Cuvinte cheie , strategie de brand, management de brand, Branding, atribut, comportament, circumstante management de portofoliu, pozitionare , valoare, misiune Cea mai simplaEFGJOJtJFBunui brand este aceea caCSBOEVMFTUF QSPNJTJVOFBfacutaDPOTVNBUPSVMVJ  VFTUF neaparat VOCVOQBMQBCJMBMDPNQBOJFJ DJNBJdegraba spiritual, viziunea sJGJMP[PGJBBDFTUFJB&TUF iOBJOUF EFUPBUFPGJMP[PGJF VODPODFQUQFDBSFDPNQBOJBiM oferaDMJFOUVMVJ 1FOUSVBDS ea un brand este nevoie de multa munca sJSFTVSTFGJOBODJBSF insaEFsJ QPBUFpareaHSFB DSFBSFB BDFTUVJB FTUFNVMUNBJHSFBiOUSF tinerea sJDPOTPMJEBSFBMVJOBDFTUDB[ TFDSFUVMFTUFQSPEVTVM TBV TFSWJDJVMPGFSJUTVCSFTQFDUJWVM brand, care trebuie saTFSJEJDFMBOJWFMVM Bsteptarii consumatorilor sJQSBDUJD, sa ii sustina i OUPUBMJUBUFQSPNJTJVOFB 4DPQVMQFOUSVDBSFPDPNQBOJFi J EPSFste si creeazaVOCSBOEFTUFBDFMBEFBWJOEF*BSQFOUSVDaVO produs saGJFWaOEVU USFCVJFQP[Jtionat acolo unde existaDFSFSFQFOUSVFM1FOUSVBpatrundeQFQJBta potrivita P DPNQBOJF QPBUF BCPSEB GJF P QJB taGPSNBUa iO DBSF DFSFSFB FYJTUa GJF QPBUF iODFSDB P BCPSEBSF OPVa EF[WPMUaOE P OJ sa 0SJDBSF EJO DFMF EPVaWBSJBOUF BS GJ BMFTF FTUF GPBSUF JNQPSUBOU EF DPOTJEFSBU DBSF TVOU OFWPJMF sJ EPSJOtFMF DPOTVNBUPSVMVJ 0SJDBSF BS GJ NFUPEB EF BOBMJ[aDBOUJUBUJWaTBV DBMJUBUJWa TDPQVM SaNaOF BDFMB sJDVOPBsUFSFB DaUNBJQSFDJTaBDBSBDUFSJTUJDJMPSTBVFMFNFOUFMPSDFEFUFSNJOaDPOTVNBUPSJJTa DVNQFSF BOVNJUFQSPEVTF QSFDVN sJBNPEVSJMPSiODBSFEFDJ[JBBDFTUPSBQPBUFGJJOGMVFOtBUa 6O CSBOE FGJDJFOU inseamna iO QSJNVM SaOE SFDVOPBsUFSF "TUGFM BDFTUaUSFCVJF JEFOUJGJDBU SBQJE EF catreDPOTVNBUPS 1FOUSV B WFSJGJDB FYJTUFOtB BDFTUFJ DPNQPOFOUF USFCVJF TaTF EFUFSNJOF EBDaNFTBKVM USBOinJTTB facutSFNBSDBUEJONVMtJNFB EFNFTBKFMB DBSFFTUFTVQVTVODPOTVNBUPSiOUJNQVMVOFJ[JMF EBDa BSFVsJU TaTFFWJEFOtJF[F QSFDVNsJEBDaQFSTPBOBDBSFBQFSDFQVUNFTBKVMsUJF TaSaTQVOEaBDFTUVJB 3FMFWBOtB VOVJ CSBOEsJ B NFTBKVMVJ USBOinJT EF BDFTUB QPBUF GJ EFUFSNJOBUaQSJO SaTQVOEFSFB MB iOUSFCaSJ DBSFtJO EF QSPDFOUVM DFMPS DF BV QFSDFQVU NFTBKVMsJ BV GPTU DBQBCJM TaiOtFMFBHaDaNFTBKVMsJ USBOinJ taUPSVMSFVsFTD TaMFindeplineascaOFWPJMFGFMVMiO DBSFBGPTUDPOTUSVJUNFTBKVMsJEBDaBGPTUDPOTUSVJU QFCB[BVOPSNFTBKFBOUFSJPBSF QSFDVN sJEBDaSFTQFDUJWVMNFTBKBpregatitUFSFOVMQFOUSVWJJUPBSFNFTBKF sFMFNBJJNQPSUBOUF sJFTFOtJBMF JOHSFEJFOUFQFOUSVFYJTUFOtBVOVJCSBOEFGJDJFOUTVOUSFDVOPBsUFSFBsJ SFMFWBO tB "UVODJ DaOE VO CSBOE USFDF ESFQU BOPOJNiO GBtB DMJFOtJMPS FTUF QJFSEVUaEJO TUBSU QPTJCJMJUBUFB DB BDF sUJBTaMDPOTJEFSFSFMFWBOUQFOUSVOFWPJMFMPS siJBSEBDaVOQSPEVTBSFPDBMJUBUFTVQFSJPBSaBMUPSQSPEVTF DPODVSFOUF GBQUVM DBOJNFOJOV sUJF EFFYJTUFOUBMVJ QPBUFHFOFSB PWaO[BSF TPSUJUaFsFDVMVJOBDFMBsJ UJNQ iOT a DiJBSEBDaQVCMJDVMSFDVOPBsUF CSBOEVM iODB[VMiODBSFBDFTUBOVisJSFTQFDUaQSPNJTJVOJMF WBBUSBHFEPBS OFHBSF nepasaSFsJJHOPSBSFBNFTBKVMVJ OQSF[FOU CSBOEVMQBSFBGJFOFPQSJU PSJDBSFEPNFOJVBSGJMVBUiODBMDVM CVTJOFTT TQPSU OPOQSPGJU sFFTUF iOFTFOtaVOCSBOE &YJTUaPTVNFEFOJFEFEFGJOJtJJ QFOUSVBDFTUUFSNFO EFMBQSPNJTJVOF MB [WPO JNBHJOF SFMB tJF QP[JtJFVOJDa sJ BsBNBJ EFQBSUF5PU DFFB DF VO DPOTVNBUPSisJ QPBUF BNJOUJ EFTQSFP DPNQBOJF QSJO JOUFSBD tJVOF UPU DFFB DF TQVO BMUF QFSTPBOF EFTQSF FB QVCMJDJUBUFB TBV DiJBS GPMPTJSFB QSPEVTFMPSTBMF SFQSF[JOU aGPSNBSFBVOFJJNBHJOJEFCSBOEiONJOUFBDPOTVNBUPSVMVJ #SBOEJOHVMOVBSFTDPQVMEFBDPOWJOHFDPOTVNBUPSJJT aDPOTVNFVOQSPEVTiOEFUSJNFOUVMDPODVSFOtFJ DJEFBMEJGFSFO tJB EFBDFBTUB GaDaOEVMiOPDiJJDPOTVNBUPSJMPSTJOHVSVMDBQBCJMTaPGFSF PTPMVtJFOFWPJMPSMPS aSFVsFBTDaTVOU 0CJFDUJWFMFDBSFWPSGBDFVOCSBOET - FTBKFDMBSF -sPOGJSNBSFBDSFEJCJMJUatJJ -sPOFDUBSFBFNPtJPOBMaDVQVCMJDVMtJOUa - PUJWBSFBDVNQaSaUPSVMVJ -4UJNVMBSFBMPJBMJUatJJ "USJCVUF DPNQPSUBNFOUFTJDJSDVNTUBOtFFMFNFOUFEFTVDDFTQFOUSV VOCSBOE BSJMF CSBOEVSJ DVQSJOE USFJ BUSJCVUF DF QPTFE P DPNCJOBtJF DasUJHaUPBSF BUVODJ DaOE TVOU catreCSBOEJOHVMEFTVDDFTOFDFTJUaVOdiscernamantVOJDBMWBMPSJMPSPGFSJUF VSNBUEF FYFDVUBUFDPSFDU%SVNVM rabdaresJQFSTFWFSFOtasPNCJOaOE BDFTUFDBSBDUFSJTUJDJsJNFUPEBEFFYFDVtJF NBSJMFPSHBOJ[BtJJQPU WJ[JVOF sJEJO[POBNFEJPDSJUatJJ JF %SVNVM EJO PCTDVSJUBUF TQSF QSPEVTF DFoferaiODSFEFSF BQBSF BUVODJ DaOE TF JBiO DBMDVM VO tF EJO FOHMF[a "USJCVUF QSPDFT EJTDJQMJOBU DB "#sVM CSBOEJOHVMVJ "USJCVU sPNQPSUBNFOU TJ sJSDVNTUBO taNBKPSaEFPBSFDFMJQTBVOFJGVOEBtJJ TPMJEFQPBUFOFVUSBMJ[B #FiBWJPS sJSDVNTUBODFT "#sVMBSFPJNQPSUBO tJFFTUF NBJJNQPSUBOUaEFDaU JNBHJOFsJ VO MPHP EFPBSFDF EVDF MB PSJDF TVDDFTWJJUPS BMGJSNFJ "DFBTUBGVOEB a PEVMEFiOtFMFHFSF DFFTUFiNQaSUasJUEFDMJFOUsJvanzatorFTUFDFMDFEa DBQBDJUBUFBEFBPGFSJWBMPBSFSFBM OBsUFSFVOFJSFMBtJJ EFiODSFEFSF "USJCVU s aFTUFWPSCBEFTQSFPBNFOJ MPDVSJTBVMVDSVSJ BUSJCVUFMFTVOUNPEVMQSJODBSFTFDPNQBSaTBV sJTBVDPOTVN5PUDFGBDFN[JMOJDTFUSBHFEJOBUSJCVUFMFQF EFPTFCFTD EJGFSJUFMF OJWFMFEFBDDFQUBSFQFOUSVV[ sJ DBSF FTUF MPDVM OPTUSV QF 1aNaOU saWSFN Ta DBSF MF GPMPTJN QFOUSV B OF EB TFBNB DJOF TVOUFN SFDVOPBsUFN TBVOV OF CB[aNQFBTPDJFSJDFinconjoaraBUSJCVUFMFPBNFOJMPS MPDVSJMPSsJMVDSVSJMPS sJformeazaCB[B QSJO DBSF GBDFN "USJCVUFMF TVOU JNQFSBUJWF QSPDFTVMVJ [JMOJD EF EJTDSJNJOBSF aGJFPCB[a sJVOQSPDFTQSJODBSFBDFTUF BMFHFSJ"USJCVUFMFMVBUFDBBUBSFOVWPS TBUJTGBDFQFOJNFOJ5SFCVJFT sJUSJNJTFQFOUSVBGPSNBBOVNJUFQFSDFQtJJTBVQaSFSJ BUSJCVUFTVOUFYFDVUBUF sPNQPSUBNFOU BKPSJUBUFB PBNFOJMPS BS raspundeDV y%Bʡ MB iOUSFCBSFB EBDaTF DPOTJEFSa VO DPOTVNBUPS tJPOBM*OUFSFTBOUFTUFDF GBDFNsJDVNGBDFN BOVNJUFMVDSVSJ EFNVMUFPSJOVBVGVOEBNFOUSBtJPOBMEFsJEF SB rasputeri sBsJDPOTVNBUPS cumparamNBJNVMUEFDaU PDVUJFEFTBSFEFNBTa sJBTUB NVMUFPSJiODFSDBN EJO aDJOFTVOUFN MBDBTBEFNBSDBU DBMJUBUFBDBSFPPGFSJN GBNJMJFJ iODSFEFSFBiOCSBOE sJDFDPOTJEFSaN SFGMFDU iO MVNFBnoastra WBMPSJ "DFBTUaTJOFSHJFiOUSF DPNQPSUBNFOUsJ BUSJCVUEFWJOF QBSBEJHNB DB GJJOE BDDFQUBCJM aN "HFOtJJMF EFNBSLFUJOHBSQVUFBDaQaUBNBJNVMUaJOGPSNBtJF EFTQSFs6 TFDPNQPSUaiO QSJODBSFDPOTVN SFBMJUBUFPBNFOJJ TQSFEFPTFCJSF EFDVN;*sD aTFDPNQPSUa QSJOurmarireaBUFOUaBSFMBtJFJ EJOUSFBUSJCVUFsJ aiOUSFCBtJ QSPQSJFUBSJJ VOPS s% QMBZFSFiO VSNB DV BOJ DVN BSiNCVOaUatJJ BQBSBUVM QF DPNQPSUBNFOU %BD aurmaritJ s6 GPMPTFBV s% DBSF iM GPMPTFTD GPBSUF QSPCBCJM OV BS GJ WFOJU OJDJ VOVM DV JEFFB EFJ1PE %BS EBD tJFoferaWPMVNFEFEFUBMJJEFTQSFEJTDSFQBOtBFYJTUFOUaiOBDFBWSFNFiOUSFPGFSUa sJ QMBZFSFMF BDFBTUBJOGPSNB tJBEPSJUa TPMV sJSDVNTUBOtF tFMF EJO KVSVM GFMVMVJiO DBSF EFDJEFN DFcumparamTVOUiO DFMF NBJ CVOF DB[VSJ sJSDVNTUBO TJUVB tJPOBMF4aMVBNDBFYFNQMVJOEVTUSJBBVUPsPOTVNBUPSJJcautau urmatoareaHFOFSBtJFEFNBsJOJ BSJMF DPNQBOJJBVUPEF tJOVOFMUFMFOFDFTBSFEFBGJiOUSPDPNQFUJtJFGPBSUFTUSaOTaQFQJBtB "USJCVUFMFEFTJHOVMVJ GVOD tJPOBMJUatJJsJDBQBCJMJUatJJBV FYJTUBUiNQSFVOaDVDPNQPSUBNFOUVMDPOTVNBUPSJMPSEFBiNCVOaUatJJDPOUJOVV FYQFSJFO tBsPGBUVMVJ sVUPBUFBTUFB QSPCMFNBVOFJDPNQBOJJBVUPBOVNFBGPTUJOGMVFO tBUaEFDJSDVNTUBOtFQVCMJDVM HFOFSBMOVBGPTU pregatitQFOUSVBSFOVOtBMBNBsJOJMF MPSNBSJQFPDMBTBEFNBsJOJTVCDPNQBDUFsJFMFDUSJDFDF MFPGFSFBDPNQBOJB 5FiOPMPHJB FMFDUSJD aBVUPiO DJSDVNTUBOtFMF SFTQFDUJWF OV B GPTU EFTUVM EF CVOaQFOUSV B GJ MBOTBU aiO BDFB QFSJPBEB sJ BTUGFM PGFSUB QFOUSV NBsJOJ FMFDUSJDF B NVSJU "TUGFM DPNQBOJJMF KBQPOF[F QSFDVN 5PZPUB TBV )POEB BV G acut urmatorulQBT sJ BV DSFBU NBsJOJ iJCSJEF CFO[JOaFMFDUSJD BDFTUFB GJJOE NBJ BQSPBQFEFTUBOEBSEVMEPSJUEFDPOTVNBUPSJ "TUGFM PBNFOJJ EF sJ EPSFTDNBsJOJ NBJ FDPOPNJDF BUSJCVUDPNQPSUBNFOU JEFFB VOFJ NBsJOJ DBSFTF bazeazaOVNBJQFFMFDUSJDJUBUFOVDPJODJEFDVDJSDVNTUBOtFMF DPOTVNBUPSVMVJ HFOFSBM 4USBUFHJBEFCSBOE 4USBUFHJBEFCSBOEFTUFQMBOVMDBSF EFUFSNJOaWJ[JVOFBCSBOEVMVJsi conceptul general, adica modul in care acesta comunica cu consumatori, prezentandu le beneficiile relevante si distinctive ale acestuia, adica FMFNFOUFMFQFOUSVDBSFNFSJUaTafie cumparat 4USBUFHJB EF CSBOE DVQSJOEF QBUSV FMFNFOUF QSJODJQBMF DBSF FTUF OJsa cu cel mai mare potential la nevoile caruia trebuie sa raspunda brand VMDBSFFTUFQSPNJTJVOFBCSBOEVMVJDBSFJEFUFSNJOaTaMDVNQFSFEF DF USFCVJF TFHNFOUVM tJOUasa creada promisiunea brandului (beneficiile atat rationaleDat si emotionale); coordonarea activitatilor astfel incat OJsB WJ[BUa, angajatii companiei si partenerii de distributie (colaboratorii) sa adopte si sa creada in promisiunea brandului Conceptul general: Pozitionarea, viziunea, misiunea si valorile promise de brand Ca parte a strategiei unui brand, pozitionarea este structura cea mai importanta a acesteia Aceasta inseamna directia persuasiva si puternica care creeaza o QFSDFQtie comuna a brandVMVJ iO JOUFSJPSVM organizatiei Ea reprezinta in BDFMBsJ UJNQsJ CB[B EF DPNVOJDBSF B OPVMVJ CSBOE &TUF OFDFTBSaiO BDFBTUaFUBQa DPODSFUJ[BSFB WJ[JVOJJ CSBOEului, a misiunii acestuia precum si aWBMPSJMPS DBSF WPS EFUFSNJOB iO UJNQ DVMUVSB organizationala a companiei respective La nivel de consumator, pozitionarea este menita sa determine acel element de diferen tJFSFBMCSBOE ului din mintea consumatorului Pe aceasta structura, actioneaza apoi personalitatea brandVMVJ r QSBDUJD atribuirea de trasaturi de caracter unui brand (Orange e prietenos, BMW e sigur, etc ) Deseori, pe piete foarte aglomerate, unde pozitionare B FTUF EFKB PDVQBUa P QFSTPOBMJUBUF CSBOE distinctiva, proaspatasi atractiva este cea care EFUFSNJOaBMFHFSFB DPOTVNBUPSJMPS FJ BMFH BDFMF CSBOEVSJ B caror personalitate o plac, la nivel emotional sau cu care, de exemplu, se aseamana mai bine BOBHFNFOUEFQPSUPGPMJV 6OQPSUPGPMJVEFCSBOEVSJFTUF inHFOFSBMVOQPSUPGPMJVTBVPJNBHJOFBOFWPJMPSDPOTVNBUPSJMPS &TUF OFDFTBS acrearea unei o arhitecturi solide, bazata pe diferitFtipuri de relatii intre brandVSJMF EF QPSUPGPMJV CSBOE VNCSFMB FUD 1PSUPGPMJVM EF CSBOE USFCVJF T aGJF DPOTUSVJUsJ EF[WPMUBUiOUSVO NPEiO DBSF SFTVSTFMF T aGJF BMPDBUF PQUJN JBS TDPQVM QSJODJQBM BDFMB EF B HFOFSB VO QMVT EF WBMPBSF CVTJOFTTVMVJ DPNQBOJFJEF tJOaUPBSF TaGJFiOEFQMJOJU BOBHFNFOUEFCSBOE ul de brand reprezinta un procesBNQMVsJ DPOUJOVV EF EF[WPMUBSF BM VOVJ CSBOE BOBHFNFOU catre un set de valori tot mai extins, cu rolul de a putea urma cu usurinta tendintele pietei si de a creste echitatea brandului si valoarea financiara a acestuia 6ODPODFQUTBVPQSPNJTJVOFGMFYJCJMa FTUFPJEFFEFTVDDFTQFOUSVFYUJOEFSFBEVSBUFJDJDMVMVJ de viata al branduluisi mai mult decat atat si QPBUFGJSFWJUBMJ[BUsJUSBOTGPSNBUiOUSVOTVDDFTDPOTFDWFOU Managementul unei divizii de brand reprezinta responsabilitatea departamentului de marketing al respectivei organizatii, insa o BHFOtJF TQFDJBMJ[BUaiOCSBOEJOHsJDPOTVMUBOtaEFCSBOEFTUFNFSFVCJOFWFOJUa sJJOEJDBUainaintea luarii unei decizii fundamentale Arhitectura de brand Arhitectura de brand reprezinta modul in care o companie isi structureaza si isi denumeste CSBOEurile, precum si care este legatura FTFOtJBMaDBSFMFVOFsUF ±OHFOFSBM, exista trei tipuri principale de arhitectura: monolitica rin care toate produsele poarta BDFFBsJ JEFOUJUBUF WJ[VBMB MPHPsJ OVNF EFTFPSJ OVNFMF DPNQBOJFJarhitectura endorsata r iO DBSF CSBOE urile au fie o conexiune fie vizuala, fie verbala cu compania mama, precum si independenta r iO DBSF UPBUF CSBOE urile au identitati distincte "%03"r sMBSJUBUF TJNQMJUBUF SFMFWBOta sJEJGFSFOtJFSFBQPSUPGPMJVMVJ #SJFG 3BOEMFS (SPVQ FTUF P DPNQBOJF DV QSPGJM EF JNQPSU MPHJTUJDBsJ EJTUSJCVtJF MB OJWFM OBtJPOBM EF QSPEVTFBMJNFOUBSF MBDUBUFr JBVSUVSJ sJCSaO[FUVSJ NBJPOF[a sJTPTVSJ CJTDVJtJ UVSUaEVMDFsJQJsDPUVSJ DJPDPMBUa s JJOHSFEJFOUFEFprajituri HFNVSJ NF[FMVSJsJQBTUFr BUaU QSPBTQFUFDaUsJVTDBUF OBDFTU DPOUFYU QSFDVNsJiOGBtBBNFOJOtariiEJSFDUFiO QJBtaBproducatorilorSFQSF[FOUBtJsJ EJTUSJCVJ tJ EF DPNQBOJFiO QJBta DPNQBOJBB BQFMBU MB TFSWJDJJMF VOFJ BHFOtJJEF DPOTVMUBOtaEFCSBOE sFSFSFB DPNQBOJFJ B GPTU EF B EF[WPMUB P TPMV tJF EF BSiJUFDUVSa sJ QPSUPGPMJV EF CSBOE BWaOE HBNF QSJPSJUBSF BDUVBMB HBN a"EPSB DBSFDVQSJOEFB4,6 GSJsDaUVCsJMBQUFEFDBGFB sJDBSFOFDFTJUaPySFWJUBMJ[BSFʡ QSFDVNsJEPVa HBNF EF QSPEVTF JNQPSUBUF DBSF OFDFTJUBV VO DPODFQU HFOFSBMsJ VO QSPDFT EF CSBOEJOH QSJWBUF MBCFM TVC JEFOUJUBUFB"EPSB "SiJUFDUVSBEFCSBOE ReprezintaNPEVMiO DBSF CSBOEVSJMF EJO QPSUPGPMJVM VOFJ DPNQBOJJ TVOU TUSVDUVSBUF SFTQFDUJW DBSFTVOUQSJODJQBMFMFMFH aUVSJsJEJGFSFOtFEJOUSFFMF sSJUFSJJMFVOFJBSiJUFDUVSJDPSFDUFEFCSBOETVOU -3FMFWBOtaMBOJWFMEFDPOTVNBUPS GJFDBSFCSBOEEJOQPSUPGPMJVadreseazaPOFWPJFDMBSaEFDPOTVNBUPS -%JGFSFOtJFSFsJ DMBSJUBUF GJFDBSF CSBOE EJO QPSUPGPMJV USFCVJF TaBESFTF[F P TJOHVSaOFWPJF DPOTVNBUPSVM OV USFCVJF T aGJFDPOGV[iODFFBDFQSJWFsUF OFWPJMFBESFTBUFEFCSBOEVSJEJGFSJUF BTUGFM EFDJ[JBEFcumparareFTUF NVMUV sVSBUa -&GJDJFOtaQSJPSJUJ[BSFDMBSaBJOWFTUJtJJMPSiOGVODtJF EFDFSJOtFMFfiecareiQJFtFiOQBSUF -4JOFSHJFCSBOEVSJMFEJOQPSUPGPMJVUSFCVJFTaTFTVTtJOaSFDJQSPD -1MBUGPSNBEFDSFsUFSF0BSiJUFDUVSaEFCSBOEUSFCVJF TaQFSNJUaJOUSPEVDFSFBFYUJOEFSFBDaUSFBMUFDBUFHPSJJEF QSPEVTF 3FDPNBOEBSFB DPNQBOJFJ B GPTU BDFFB EF B NFOtJOF "EPSB DB CSBOE VNCSFMa iOUSVDaU QPBUF TVTtJOF FYUFOTJB sJiOBDFMBsJUJNQOVFTUFJNQFSJPTOFDFTBSVOCSBOETFQBSBU #SBOEVM"EPSBBSFEFKBVOOJWFMEFOPUPSJFUBUF sJOVBSFBTPDJFSJOFHBUJWFTBVSFTUSJDUJWF DBSFTapoata BGFDUBFYUFOTJB QF DBUFHPSJJMF EFQSPEVTF QBTUF MBDUBUF NBJPOF[a DJPDPMBUB FUD BJ NVMU EFDaU BUaU FYJTUa OFDFTJUBUFBEFBFGJDJFOUJ[BDPTUVSJMFEFMBOTBSFsJTVTtJOFSF OQSF[FOU CSBOEVMFTUFBDUJWQFEPVaDBUFHPSJJEFQSPEVTF GSJsDaUVCsJMBQUFEFDBGFB QSPEVTFDBSF OV BV P V[BO taGPBSUF NBSF BTUGFM DaFYUJOEFSFB MVJ QF BMUF DBUFHPSJJ EF QSPEVTFiJ WB NaSJ OPUPSJFUBUFBsJ DBMJUBUFBQFSDFQVU aBBDFTUVJCSBOE 4USBUFHJBEFCSBOE 0SJDFCSBOEVNCSFMaUSFCVJFTaaibaVOFMFNFOUVOJGJDBUPSBMUVUVSPSQSPEVTFMPSEJOQPSUPGPMJV sBSFFTUFBDFTUFMFNFOUTQFDJGJDQFOUSV"EPSB sFEPSJNT acreadaDPOTVNBUPSVMEFTQSF"EPSB "EPSB r sFMF NBJ CVOF QSPEVTF EJO UPBUF DVMUVSJMF DVMJOBSF EJO &VSPQB 1BTUF EJO *UBMJB MBDUBUF EJO "VTUSJB CSaO[FUVSJ EJO(FSNBOJB NBJPOF[ asJGSJsDaEJO'SBOtB 1VCMJDVMtJOUaWJ[BU FTUFSFQSF[FOUBU iOTQFDJBMEFUJOFSJDVWaSTUFDVQSJOTFiOUSFBOJ BUaUbarbaJ D aUsJ GFNFJ DV WFOJU DFM QVtJO NFEJVsJpregatireQSPGFTJPOBMa 4VOU DPOFDUBtJ MB UPU DF FTUF OPV DVSJPsJ FYQFSJNFOUBMJ HMPCBMJ[B tJ BDUJWJsJQSFPDVQBtJ EFTUBUVUVMMPSTPDJBM "DF sUJ DPOTVNBUPSJ TVOU QBTJPOBtJ TaBMFBHaUPU DF FTUF NBJ CVO sJBV EF[WPMUBU P UFOEJOtaEF B DVOPB sUF DaU NBJ NVMUF EFTQSF EPNFOJJMF MPS EF JOUFSFT BTUGFM iO PDiJJ HSVQVMVJ MPS TPDJBM TVOU Wa[VtJ DBsJ y cunoscatoriʡ BJHVTUVMVJTBVDBMJUatJJ tB MPS GVOEBNFOUBMaFTUF BDFFB EF B BWFB P FYQFSJFOtaDVMJOBSaEF GJFDBSF EBUaDaOE BMFH Ta %PSJO serveascaPNBTaTBVPHVTUBSF sVNMFiOEFQMJOJN EPSJO tB -FPGFSJNQSPEVTFBVUFOUJDF facuteiO&VSPQB dupaSFtFUFPSJHJOBMF &UBQFMFurmatoare dezvoltariiDPODFQUVMVJHFOFSBMQSFTVQVO-"HSFBSFB BSiJUFDUVSJJDPSFDUFBCSBOEVMVJ -%F[WPMUBSFBEFQBDLJHJOHEFTJHOQFOUSVUPBUF4,6VSJMFWJ[BUF -*NQMFNFOUBSFBBDFTUPSB s0 s-6;** #SBOEVM FTUF iOBJOUF EF UPBUF P JNBHJOF P QSPNJTJVOF VO DasUJH QF UFSNFO MVOH BM DPNQBOJFJO PSJDBSF QVODU BM FWPMV tJFJ TBMF TBS BGMB FTUF GPBSUF JNQPSUBOUaBUFOtJB BDPSEBUa sJ BMPDBSFB VOVJ CVHFU DPOTJEFSBCJM 5SFCVJF T a tJOFN DPOU EF OFWPJMF DPOTVNBUPSJMPS EPSJOtFMFsJ Bsteptarile acestora, dar sJ EF DPOUFYUVM TPDJBM sJ FDPOPNJD BM QJFtFJ QF DBSF OF WJOEFN CSBOEVM 0SJDF JNQMJDBtJJ QPU BEVDF CFOFGJDJJ TBV QJFSEFSJ NBJ NJDJ TBV NBJ NBSJ 4VOU JNQPSUBOUF GFFECBDLVSJMF EJO QJB tB iOUSVDaU FYQSFTJB VOVJ DPOTVNBUPS QPBUFGBDFDBUPNJFEFDVWJOUF EBS sJBOBMJ[BCSBOEVSJMFDPOTBDSBUF sPDBsPMB D%POBMET -FWJʟT FUD DBSF USFCVJFTBOFGJFNPEFMFEFVSNBU MFD tJJEFNBSLFUJOHTJ13 #*#-*0(3"'*& #FSHWBMM * "#SBOE*TB FNPSZ EJTQPOJCJMPOMJOFMB iUUQXXXBMMBCPVUCSBOEJOHDPNJOEFYMBTTP BSUJDMF BDDFTBU #FSHWBMM * #SBOEJOHBOE4NBMMsPNQBOJFT EJTQPOJCJMPOMJOFMB iUUQXXXBMMBCPVUCSBOEJOHDPNJOEFYMBTTP BSUJDMF BDDFTBU #SBEZ " #SBOE3FTQPOTBCJMJUZ EJTQPOJCJMPOMJOFMB iUUQXXXBMMBCPVUCSBOEJOHDPNJOEFYMBTTP BSUJDMF BDDFTBU %J4PNNB #SBOE-POHFWJUZ PJTBMJWF EJTQPOJCJMPOMJOFMB iUUQXXXBMMBCPVUCSBOEJOHDPNJOEFYMBTTP BSUJDMF BDDFTBU )BiO % )BiO % #VJMEJOHB4USPOH#SBOE5iF*%#SBOEJOH'SBNFXPSL EJTQPOJCJMPO MJOFMBiUUQXXXBMMBCPVUCSBOEJOHDPNJOEFYMBTTP BSUJDMF BDDFTBU )BOMPO 1 1SJNBM#SBOEJOH EJTQPOJCJMPOMJOFMB iUUQXXXBMMBCPVUCSBOEJOHDPNJOEFYMBTTP BSUJDMF BDDFTBU -BLF - 8iBUJT#SBOEJOHBOE)PX*NQPSBOUJTUPZPVS BSLFUJOH4USBUFHZ EJTQPOJCJMPOMJOF MBiUUQNBSLFUJOHBCPVUDPNDTCSBOENLUHBXiBUJTCSBOEJOHiUN BDDFTBU  JTTJN # 5iF"#sʟTPGHSFBU#SBOET EJTQPOJCJMPOMJOFMB iUUQXXXBMMBCPVUCSBOEJOHDPNJOEFYMBTTP BSUJDMF BDDFTBU 4UFXBSE 1 #SBOEJOH " 8BZ PG %PJOH #VTJOFTT GPS &WFSZPOF EJTQPOJCJM POMJOF MB iUUQXXXBMMBCPVUCSBOEJOHDPNJOEFYMBTTP BSUJDMF BDDFTBU